CROSS-PLATFORM CONTENT CAMPAIGNS

LIQUIDITY



BENDER'S

BLOG AND ARTICLE CONTENT
EDM COPYWRITING

SOCIAL MEDIA CONTENT

PR COPYWRITING

In conjunction with a PR campaign that achieved
over 4 million potential media impressions, the
arrival of Bender’s (a burger restaurant by the
owners of Billykart) was also ensured coverage on
our owned platform, The Gourmand & Gourmet,
client platform, Explore Fish Lane, and Liquidity’s
own website and social presence.

Blog, EDM, and social media coverage were
delivered across all brands’ channels, resulting in
over 15,400 social media impressions and 1400
views of on-site content. Developed in conjunction
with the public relations copy, a cross-platform
content delivery (including photography) ensured
a cohesive, explosive, and engaging arrival
for Bender’s.
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A NEW SPOT FOR BURGERS AND BEERS;
MEET BENDER'’S BAR
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BRODETTO AT BAR ALTO

BLOGS AND ARTICLE CONTENT
EDM COPYWRITING
SOCIAL MEDIA CONTENT

To combat their typically reduced October trade,
Bar Alto offered a $39 lunch special of brodetto
with a drink. We promoted the special across
Bar Alto’s channels (website, socials, EDM), as
well as The Gourmand & Gourmet’s (website,
socials, EDM).

The campaign’s success was ensured with stunning
photography to accompany written content, which
included blog content, an EDM, and beautifully
designed social content. Sharing blog and article
content across The Gourmand & Gourmet, Bar

Alto’s, and Liquidity’s social channels generated
over 15,000 social media impressions and 184 sales
of brodetto for the month of October.

CONTACT

Taste the Adriatic atBar Alteiini®ctober

SEPTEMBER 3002019 IN NEWS.

Ina celebration of spring and seafood flavours, Bar Alto is introducing a regional Adriatic dish, brodetto, as our October lunch special.

A fish stew loved throughout the Adriatic and perfumed with sweet tomatoes and fennel, brodetto is the best of regional European dining, and is

perfect for sharing over river views this spring.

To make the most of the stunning seafood on offer, our version will include local favourites including champagne lobster, king prawns, red snapper,

scallops, calamari, clams and mussels — every seafood lover's dream!

True to the Adriatic’s dining style, our brodetto will be served to share (with plenty of crusty bread, of course) with an Aperol spritz or glass of
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FISH LANE FESTIVAL

BLOG AND ARTICLE CONTENT
EDMS
SOCIAL MEDIA CONTENT

The Gourmand & Gourmet and Explore Fish Lane
brands were used to drive interest and attendance
for the Fish Lane Festival, an annual event with the
objective of activating the surrounding areas and
supporting traders.

Almost 4000 total pageviews were gathered for
Fish Lane Festival thanks to articles, social media
coverage, and EDMs developed and designed for
both the Explore Fish Lane and The Gourmet &
Gourmet brands.
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THIS ISN'T (CLICK) BAIT - FISH LANE
FESTIVAL IS COMING SOON!
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WANDERING COOKS' URBAN
PRODUCE MARKET

BLOG AND SOCIAL MEDIA CONTENT
EDM COPYWRITING AND DESIGN
PUBLIC RELATIONS AND DIGITAL ADVERTISING

To promote awareness and attendance at Wandering
Cook’s first weekly Urban Produce Market, Liquidity
devised a comprehensive cross-platform strategy
utilising blog content on three owned platforms,
strategic EDM development and scheduling, and
paid social media.

With content developed for and published on The
Gourmand & Gourmet, Explore Fish Lane, and
Wandering Cooks’ own site, social coverage from all
brands, and a series of EDMs to Wandering Cook’s
existing database (as well as a retargeting audience
gathered via a giveaway), we grew the launch
Facebook event’'s engagement by 260% and ensured
a strong turnout for this unique a weekly event.
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Introducing Wandering
Cooks’ Urban Produce

B

Market

There’s a new weekly event on Fish Lane, and it just so happens to Urban Produce Market

showcase the best of Brisbane’s produce! Launching Saturday, August 22
Every Saturday from 7 am to 1 pm

Whether you're a budding cook, frequent market-goer or just a lover of

local fruit and veg, Wandering Cooks’ weekly Urban Produce Market @wanderingcooks

kicks off from 7 am on Saturday, August 22 with our region’s best

produce available on offer for all.

You can shop like a Masterchef at the Farm Gate, with produce from the
same farms that supply Brisbane’s best restaurants, including Brisbane
locals like Little Acre Mushrooms and Neighbourhood Farm!

Nims Zavackas, Wandering Cooks’ food production manager, will also
have a range of zero-waste preserves and ferments on offer, utilising
excess backyard and farm offerings, as well as market produce leftovers.
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FISH LANE DATABASE DRIVER

BLOG AND SOCIAL MEDIA CONTENT
EDM COPYWRITING AND DESIGN
DIGITAL ADVERTISING

To drive revenue for Fish Lane’s tenants and
create excitement around their post-COVID
reopening, we devised a “Fish Lane Feast”
giveaway campaign designed to grow the email
database using Fish Lane’s normal retainer
activities with minimal additional spend.

Using blog content on the Explore Fish Lane
platform as well as on The Gourmand & Gourmet,
lead generation and traffic ads campaigns, organic
and paid social media content, and EDMs to both
audiences, almost 3000 contacts were gathered
over the month.
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Brisbane's tastiest laneway is the gift that keeps on giving.

A s life slowly starts to get back to normal and you go back to your “where will | eat this
weekend?' mentality, rest assured that one swingin' hotspot has your back, Brisbane.

Our favourite laneway in town, Fish Lane, is celebrating its many restaurants, bars, and cafes
getting back to business, by giving away a hefty $500 Fish Lane Feast to one lucky winner! It's like a
one-stop-laneway of deliciousness..

The Fish Lane Feast will see the winner receive $500 worth of vouchers to spend at 18 eateries
along the lane! Whether you're digging into a pizza at Julius, a duck bun (or five) at Chu The Phat, or
sipping on a glass of pinot at La Lune Wine Co, this is one of the snazziest giveaways we've seen in
a long time—the full list of prizes can be seen here.




